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SPORTS VERSION

Primary Use:
Portrait and Landscape - positive and negative.
* to be exclusively used for all sports related materials

7 |LAUSANNE

HOCKEY CLUB

File Source:
https://lausannehc.ch/lausanne-hockey-club-brand-book July 2021
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TETE DE LION

Primary Use:
Portrait and Landscape - positive and negative.
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TETE DE LION NEGATIF

Primary Use:
Portrait and Landscape - positive and negative.
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MERCHANDISING VERSION

Primary Use:
Portrait and Landscape - positive and negative.

* to be exclusively used for all merchandising related materials

File Source:
https://lausannehc.ch/lausanne-hockey-club-brand-book July 2021
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CORPORATE VERSION

Primary Use:

Portrait and Landscape - positive and negative.
* to be exclusively used for all group corporate
related materials

- LAUSANNE

HOCKEY CLUB

File Source:
https://lausannehc.ch/lausanne-hockey-club-brand-book July 2021
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CLEARANCE SPACE
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TAGLINE

Primary Use:
Portrait and Landscape - positive and negative.

L'UNION FAIT

LA FORCE

Portrait

Landscape

10

L'UNION FAIT
LA FORCE

Portrait

Landscape
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COMPOSITE LOGOS

Examples of the composite logos lockup with

club sponsors.
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LOGO COLOURS

Logos are always reproduced in our primary colours.
Please refer to colour guidelines in the following section.

7 |LAUSANNE

HOCKEY CLUB
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LOGO MISUSE

On this page are examples of what not to do with the logo.
Do not use any other versions of the logo than the approved ones.

LAUSANNE LAUSANNE

HOCKEY CLUB HOCKEY
cLuB
Do not use our old logos Do not re-color our logos Do not re-align or re-scale elements
Do not crop our logos Do not keyline our logos Do not apply effects to our logos
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PRIMARY PALETTE

Three contrasting colours lead our primary palette: Ferrari Red,

representing the speed and the passion of our athletes on the
ice, Arctic White, which symbolizes the core of this sport, and
Obsidian Black - the material which our team is made of.

Ferrari Red

Pantone 185 C

RGB: R228 GO B43
HEX: #E4002B

CMYK: CO M100 Y89 KO

Arctic White

RGB: R255 G255 B255
HEX: #FFFFFF
CMYK: CO MO YO KO

Obsidian Black

RGB: RO GO BO
HEX: #000000
CMYK: C7/5 MB8 Y67 K30

July 2021



Lausanne Hockey Club
Brand Guidelines

COLOUR MISUSE

On this page are examples of what not to do with our colours.

Do not use any other colour for our elements

17

Do not multiply our colours

Do not use combinations where legibility is
impaired

#L'UNIONFAITLAFORCE

Do not adjust our colour values

Do not use more than one secondary colour
to highlight on any single communication

LAUSANNE

Never use secondary palette for our logos
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HEADLINE FONT

NORWESTERPRO ABCDEFGHIJKLMNOPQRSTUYV
REGULAR WXYZABCDEFGHIJKLMNOPQ
RSTUVWXYZ1234567890
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SUPPORTING TYPEFACE

Panton ABCDEFGHIJKLMNOPQ
RSTUVWXYZabcdefghij

Klmnopgrstuvwxyzi123
45678390






